Next Wave

ON THE RISE

Three up-and-comers
from the worlds of art,
design, and fashion whose
fresh thinking has them
on an upward trajectory.
BY TIFFANY JOW

scholarship she received while studying
painting at the Edna Manley College of
the Visual and Performing Arts in her
native Jamaica. “When I came home, I
didn’t want to use traditional materials anymore,” Patterson says of seeing
the work of Anish Kapoor, Damien
Hirst, Gilbert and George, and other
art-world heavyweights in person for
the first time. She went on to earn her
MFA at Washington University in St.
Louis, Missouri, and interned for her
teacher, Joan Hall, a mixed-media artist who transforms sheets of handmade Japanese paper into massive wallhanging sculptures. Hall’s influence
is evident in the large-scale, collagestyle pieces that have come to define
Patterson’s work.
Her father’s death, in 2010, prompted
a defining shift toward memorialization

rather than mere investigation. The loss
expanded the way she thought about
her craft, which until that point focused
on gender, dress, the body, and “bling”
culture. “I began to re-examine initial
ideas within my work in relation to
[those themes] as acts of protest carried
out by those who are disenfranchised in
post-colonial spaces,” Patterson says.
She began making floor-based work,
like the garden on view in Miami, and
developed stronger, sometimes darker,
topics to explore in increasingly prodigious formats.
This year marks another turning point, as Patterson prepares to
relocate her studio from Jamaica to
Chicago. (She’ll be closer to her gallery, Monique Meloche, which counts
Sanford Biggers, Rashid Johnson, and
Amy Sherald among its artists). She has
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As an undergrad, Ebony G. Patterson
had a professor who warned of viewers’ short attention spans. “He said it
lasts about three seconds,” the Jamaican
visual artist remembers. “So what you
do in that time is incredibly important.” Taking that advice to heart, she
has shifted her practice from painted
works on paper to immersive installations that stop people in their tracks—
think Kehinde Wiley’s vibrant portraits
brought to life.
Now on view at the Pérez Art
Museum Miami, her current exhibition,
“… while the dew is still on the roses…,”
is a richly imagined environment that
forces visitors to look deeper. Drawn
into a fantastical garden of intricately
embellished silk flowers, one might
stagger to find human body parts made
of frosted glass partially buried among
the foliage. Or to discover a headless,
limbless torso while gawking at the glittery beads, appliqués, and other craftstore materials adorning the tapestries
in her recent Chicago show. The effect
is startling—like a light switched on
in the dark—and invites introspection
about life’s harshest realities.
Patterson, 38, has used the element of
surprise to shed light on controversial
subjects ranging from race and class to
dance hall culture. The approach stems
from an extended stay in the United
Kingdom as part of a pivotal travel
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EBONY G. PATTERSON

ON THE RISE

a three-month residency at Arkansas’s
Crystal Bridges Museum of American
Art this spring, and is working on an
East Coast show for the fall. Asked why
difficult subject matter continues to
permeate her practice, she’s matter-offact. “Some people have said that while
my work is laden with heavy things, it
seems like I’m having a blast making it,”
Patterson says. “And I am, because they
challenge me. I’m excited about the possibility of learning from them.”
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SABINE MARCELIS

While Sabine Marcelis’s work looks like
something out of The Jetsons, there’s
no rocket science behind it. Instead,
the Rotterdam-based designer, 33, cleverly refracts light upon glass and resin
to animate static objects and spaces,
creating unexpected compositions of
shadow, reflection, and color that have
caught the attention of fashion houses,
architects, and galleries.
Growing up in New Zealand,
Marcelis became obsessed with how
machines work, a fascination that was
encouraged by her father, an engineer.
(He’s still her go-to for troubleshooting
technical issues in her projects, including the dreamy resin and travertine
fountains she devised for Fendi and presented at Design Miami last December.)
But Marcelis didn’t start designing until
age 21, when, after a stint in competitive
snowboarding, she moved to Holland
to study industrial design at the Design
Academy Eindhoven and founded her
studio in 2011. These days, she spends
a lot of time in factories, working with
a team of craftsmen to realize her ideas.
They often involve a tortuous casting
and finishing process; a single piece can
require days of polishing. Everything is
done is her studio or nearby.
But perhaps what’s most striking
about Marcelis is her knack for finding innovative ways to manipulate glass
and resin from opaque to transparent
or matte to polished—a reaction to her
curiosity about the possibility of things
and her aversion to repetition. She’s
created milky, candy-colored display

Sabine Marcelis Burberry Installation for Opening
Ceremony; Sabine Marcelis FENDI Peekaboo 10th
Anniversary bag. (OPPOSITE) Ebony G Patterson:
“while the dew is still on the roses...” PAMM 2018.
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during this year’s Salone del Mobile
design and furniture fair. She recently
hired a team of architects to help work
on the interiors of the communal spaces
of a Moscow apartment tower, Red 7,
designed by the Dutch firm MVRDV.
Marcelis finds the movement between
commercial and personal projects
exhilarating. “The two worlds provide me with a lot of energy and inspiration,” she says. “When something
doesn’t work or isn’t appropriate in one
project, it could be great in the next.”

VAQUERA

How do emerging talents transition
into the mainstream without sacrificing their indie cred? Just ask Bryn
Taubensee, 29; Claire Sullivan, 25; and
Patric DiCaprio, 28, whose New York–
based unisex clothing line Vaquera
stands on the cusp of mass appeal.
Founded in 2013—when, one
drunken night, DiCaprio bought a sewing machine on his phone and taught

himself how to use it via YouTube—
Vaquera began as a DIY anti-fashion
label: Early looks featured threads unintentionally hanging from the hems of
garments, altered and thrifted from the
used clothing retailer Beacon’s Closet,
where he still works part-time. The
outfits evoke Dada costumes, favoring
concept over commerce. Which makes
sense given that DiCaprio has claimed
the whole thing started as an art project. Cool kids found such scruffiness in
the face of conventional fashion-world
perfection refreshing.
Vaquera introduced itself to fashion elite with its fall/winter 2017 show,
where audacious looks—including a
human-sized Tiffany & Co. pouch that
covered the front of a model (her backside was left bare) and an American
flag crafted into a dress with a rumpled 15-foot-long train—were sported
by a cast of New York creatives and
won over retailers and editors alike.
Vaquera was subsequently selected as
a 2017 CFDA/Vogue Fashion Fund
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cubes for Céline, giant translucent panels of Burberry tartan for Opening
Ceremony, and geometric, mirror-paneled interiors for Italian jewelry brand
Repossi’s Paris flagship, designed by
OMA.
Such collaborations are supplemented with self-directed work. The
best of these are her Seeing Glass series,
a cut-out of a hand-drawn disk layered
with glass, mirror, and foil launched
during Dutch Design Week in 2013
with the designer Brit van Nerven, and
Dawn Light, a white neon tube encased
in resin, which was commissioned by
Victor Hunt gallery in Brussels for
Design Miami 2015, and catapulted
Marcelis into the spotlight. The common thread through them all? A
moment of wonder, which is what propelled the designer into her profession
in the first place.
Now Marcelis is venturing into
larger, yet-to-be-announced endeavors, including a solo show, more fashion collaborations, and installations
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Looks from Vaquera’s spring/summer 2019 collection inspired by an ‘80s high school infected with
the supernatural. (OPPOSITE) The Vaquera spring/
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summer ‘19 runway show.

finalist, and worn by Lorde, Christina
Aguilera, Hari Nef, and Petra Collins.
On April 28, as part of MoMA PS1’s
Sunday performance series, Vaquera
will present Ding Dong the Witch Is
Dead, a play informed by the Broadway
hit Wicked. Alex Sloane, an assistant
curator at the museum who is organizing the event, was struck by the group’s
inherently performative approach and
how it might be translated from the
runway to a play. “Vaquera’s work has
been described as ‘fashion fan fiction,’
just as Wicked itself is a product of fan
fiction,” she says. “The idea of their singular response to the ostentatious commerciality of a Broadway spectacular is
tantalizing.”
The show is an exercise in Vaquera’s
intention to be more than a fashion
label—but an entity that uses fashion
as a means to start conversations about
the industry. “People are a little bothered and confused because we don’t
fit into the standard ideas of a brand,”
Taubensee says. “We exist to be on the

other end of the spectrum in fashion,
and to question what exactly is appealing about either side.”
Adds Sloane, “Contemporary practices increasingly shun categories.
While this show is a fantastic opportunity for Vaquera to experiment in collaboration with a wider community, I
do not consider it a change in direction,
[but] rather an expansion of the artistic
and commercial aspects that go hand in
hand with their approach.”
Despite its efforts to be something
different and to promote change,
Vaquera has yet to turn a profit. It
didn’t win the CFDA prize, the jury
said, because of scant sales and corporate structure (groups usually aren’t
successful fashion labels). Some stores
that had placed orders after Vaquera’s
buzzy 2017 presentation chose not to
renew them; currently, its garments are
sold online and at 15 retailers located
primarily in Japan.
According to Taubensee, figuring
out how it will fund future projects

is always in the back of their minds.
Sometimes, she says, they recall early
shows and wonder if they can ever recreate that carefree, naïve cool. “It’s hard
to be commercial while being real,” she
says. “Fashion tends to eat up what’s
cool and new and spit it out as massconsumed garbage drained of what was
ever cool about it in the first place.”
Vaquera is currently establishing a
pedestrian-friendly core of staples as a
support system to supplement the offbeat stuff they love. Their hope is that
eventually, they’ll gain enough traction
to do whatever they want. “We’ve had
to be a bit more strategic since all eyes
were on us,” Taubensee says. “But trust
me, we all despise normalcy and predictability and would rather quit than
become boring pawns of the industry.” Count us among the fans hoping it
never comes to that.
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